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Thai Light—Golf in the Siamese Kingdom

Food Corner—Chef Tim Creehan simply brings it home

The Royal Family—DBririns regal influence on the ancient game

Top Club—Live and play in high faghion with Oceanico

The Keftrel Office—One man's spin on the Presidential helicopter

Banish the Blues with Red & White—Clever places to hide your wine

This is My Bag—What keeps the King's clubs

18 Holes of Hiftory—Part 2: The back g of Mr. Palmer’s dream round
Down§troke—The WPA and the growth of municipal golf

Hitting out of the Rough—Balsam Mountain's Brian Chapman helps you find the fairway
Gift Guide: Self Indulgence—Get yourself a little something; you deserve it

Bloody Good—More than just a hungover remedy, the Bloody Mary ¢leans up

APDC Update—Latest and greatest courses from the Arnold Palmer Design Company
Spa Life—Building the perfeét wet room

Virtual Kingdom—Uoint and ¢click through Padmer’s online realm

Course Dire&ory—A menu of great golf

Hope, Hoft 8¢ Glory—Arnic at home with the Bob ITope Chrysler Classic
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101 Qor T even have to keep your wine at home as there
are a number of excellent companies who will §tore cases for
vou. For those buying solely for inveStment purposes and
with a patential

ssale in mind this is the perfeét arrangement.
And with fine wine sales comfortably outperforming the Dow
Jones and Financial Times inde

es right now—and likely to
continue doing so for some time 1o come—uwho is to say this
isn't @ market to be in? But it §Hll does not have the same
personal artraction as Storing wine in your own home,

When fellow wine lovers drop round, what better than to
say, "Hey, I've got a great Hermituge 2000 for us to try tonight,”
and have it l'ill;]u there, juét a corkserew's turn away, rather than
having to call round the wine dealer to release a case?

A near and Rirn]lh' golution is to 'bu}' a wine cabinet.
And if you are keeping it in the garage or a §torage cupboard
it does not have to look fancy either. But moét people like to
keep their wine where it can be seen as well gs easily reached.

For less than 51,000, it is possible to pick up a cabiner
that will Storesup to 150 bottles, which may sound a lot to
start with but it is surprising just how quickly space can be
filled. One thing to bear in mind is that at the cheaper end
of the scale the cabinet looks little more than the average
refrigerator so you may consider that is well worth invefting a
little bit extrn for something that will really add to the overall
appearance of a litchen or dining area.

Compunies such as Liebherr, Miele, Gaggenan and Vintee
(distributed by Vin de Garde) offer a wide selection from luge
corner units to small so-bortle cabinets that slide under a kitchen
work surface, Also available is a variety of veneer finishes,

The next Step up is one's own cellar, a teal mark of
the oenophile. The big problem for many home owners is >
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